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Fair‘s fair
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A fair crop: Hannah Bailey with some of the many Fairtrade products availableGeorge Carrick 

Hannah Bailey spent all morning buzzing from one school assembly to another... telling pupils and staff how to do their shopping, patiently explaining to primary school youngsters that what they buy can affect how people around the world live, how buying Fairtrade goods can help lift people out of poverty.

The 19-year-old chairman of the Carlisle Fairtrade City Steering Group says her generation has a great chance to end world poverty.

She’s passionate and eloquent about the problem: “I really feel that young people in particular have a duty to create a fairer world.

“A child dies through poverty every three seconds and I don’t feel that people of my generation can sit back. It is up to us to create a fairer and a better world.

“Fairtrade helps lift people out of poverty and give them their dignity.”

But if you’re shopping for a family and watching every penny you spend, you may feel you can’t afford to pay the extra for fairly traded products.

Hannah’s answer is simple: do what you can because it all makes a difference.

She says: “If you just buy one item it will not add much to the weekly shopping bill.

“It shows the supermarkets that we care and the more people who buy Fairtrade, the more the prices will go down.

“My family doesn’t have a lot of money and we can only buy a couple of things a week.

“But we do it to show the supermarkets that we support Fairtrade.”

Marks & Spencer was slow to catch on to the Fairtrade brand, but that has radically changed.

“They got one product in and that was popular, then they got another and another,” smiles Hannah.

Cumbria is spearheading the surge towards Fairtrade.

On Saturday, BBC News presenter George Alagiah will present the award of Fairtrade County status to Cumbria. 

It is only the second award of its kind to an English county – Somerset was the first to receive it. 

It follows a resolution in support of Fairtrade passed by Cumbria County Council in November. 

And this fortnight marks the first anniversary of Carlisle receiving Fairtrade City status.

Mr Alagiah is patron of the Fairtrade Foundation and will attend the reception at Keswick School. 

Joe Human, co-ordinator of Cumbria Fairtrade Network and secretary of Keswick and District Fair Trade Campaign, says: “I believe Cumbria is second to none in the take-up of Fairtrade, with eight Fairtrade towns, districts, and villages, and six more in the pipeline.”

Hannah, from Stanwix, Carlisle, became interested in the issue as a St Aidan’s School pupil and ran a Fairtrade group at the school.

Currently on a gap year before going to Durham University, she decided to use her time out to help promote the movement.

She says: “For very little children it is hard to get it across, so we have a game where everything we use has been made by someone else in another country.

“We try to get across the benefits of fair trade to their community and how everything we do has an impact on someone else.”

Fairtrade Fortnight started yesterday with the aim of raising awareness for the logo and what it stands for.

If a product carries the mark it means a farmer or producer in the developing world will receive a minimum price that covers the cost of production.

They will also get an extra premium that is invested in the local community to help them earn their way out of poverty.

It is a shopping revolution that started quietly in health food shops and the Oxfam chain of charity stores.

It used to be thought of by some as “cranky” or “hippy”.

Now the Fairtrade logo is on every high street and is playing an increasingly important role in our shopping habits.

Recently it has started moving on to the fashion rails as well as the food shelves.

Top Shop has announced a trial of clothing produced by the Fairtrade fashion companies People Tree, Hug and Gossyplum in its Oxford Street flagship store from May.

Sainsbury’s supermarket has placed an order for Fairtrade cotton to manufacture 200,000 T-shirts, which will be sold to support the Comic Relief charity appeal.

But Asda was the first big retailer to recognise the demand for ethically produced clothes when it introduced a range of organic cotton baby clothes last year.

Marks & Spencer stocks Fairtrade cotton T-shirts and socks, is stepping up the amount of Fairtrade cotton it buys and plans to develop new products.

From next month, all of the retailer’s 38 lines of coffee and tea in its 420 stores will switch to Fairtrade.

According to the chain, the move will increase the value of Fairtrade coffee sold in British supermarkets by 18 per cent, while the value of Fairtrade tea sold will rise 30 per cent.

And Virgin Trains has announced that it is switching all tea, coffee, hot chocolate, sugar and chocolate sprinkles on board to Fairtrade, and will also be introducing Fairtrade into its lounges in several rail stations.

Hannah says: “People are becoming more aware of Fairtrade through the ‘Make Poverty History’ and ‘Drop The Debt’ campaigns.

“It is a lot easier to buy products in supermarkets without going to little shops and people doing it aren’t thought of as hippies any more. It is easier to make a difference.”

For more information on Fairtrade, contact the One World Centre on 01228 546287, or log on to www.fairtrade.org.
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